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Essen, December 7, 2014 

 

Final Report: 

352,000 Performance Fans Went  

to Messe Essen for the Essen Motor Show 

Number of Visitors Remained Constant on a High Level 

- Sector Made a Positive Assessment 

The Essen Motor Show is Germany's car fair with the highest number of visitors 

this year: Around 352,000 visitors came to Messe Essen from November 28 to 

December 7. In the Ruhr metropolis, the air was filled with the smell of petrol and 

no end of passion. However, Europe's leading fair for performance vehicles not 

only aroused the enthusiasm of the visitors but also ensured that the exhibitors had 

satisfied faces. The companies and the associations once more rated the volume of 

visitors and their business success as considerably better than in the past years. In 

this respect, vehicle tuning and motorsport were the preferred interests of the fans. 

This year's Essen Motor Show was again characterised by the industry to a greater 

extent: Ford, Mercedes-Benz, Peugeot and Skoda used the fair for unveiling and 

premiere events with new vehicles and BMW exclusively displayed new accessories 

in Essen. "The status of the Essen Motor Show in the automobile industry is 

growing even further. That is being shown not only by the premieres but also by 

the enlarged booth areas and high-quality appearances of the manufacturers and 

the tuning firms. Over 80 percent of the exhibitors were thoroughly satisfied with 

the volume of visitors on their booths," Oliver P. Kuhrt, CEO of Messe Essen, 

commented on the outcome. 

More Than Half of the Visitors Bought or Ordered Something 

According to a survey, even 88 percent of the exhibitors rated the numerical 

volume of visitors at the entire fair as positive, nearly nine percent more than in the 

past year. The reason for the perceived plus with regard to the guests: "We have 

been able to substantially improve the visitor guidance and the attractiveness of 

individual halls. Solely in Hall 3 with the automobile manufacturers and Hall 12 with 

the special show about tuning, we have once more taken a great step forwards. The 



visitors walk into the fair there and experience a wow effect," Marcel Gockeln, 

Project Leader of the Essen Motor Show, described the entry into the car paradise. 

"And it does not remain just with amazement: More than half bought or ordered 

something," continued Gockeln. That does not include the post-fair business. The 

exhibitors are optimistic here, too: On the basis of the discussions held, over three 

quarters estimated their chances of selling something afterwards as positive. In 

Essen, supply and demand obviously coincide as an exact match: Almost all the 

exhibitors stated that they had reached their target groups at the fair. There is a 

correspondingly great willingness to participate in the fair in the future, as well: 88 

percent of the exhibitors want to come again, i.e. nine percent more than in 2013. 

The Fans Like: Tuning, Racing, Celebrities - and the Essen Motor Show Experience 

In this case, the hearts of the wooed visitors to the fair beat for vehicle tuning and 

motorsport in particular, closely followed by accessories and series vehicles. Asked 

about the reasons for their visits, over one third answered: "The Essen Motor 

Show is something different for once, an experience." After all, more than a quarter 

of them come to Essen in order to see premieres. Moreover, the special shows 

were very popular this year, too, above all the tuningXperience with over 100 

private tuning vehicles from all over Europe and the DMAX Motorsport Arena. Just 

like the exhibitors, around 90 percent of the visitors want to come again. 

Numerous celebrity racing drivers rubbed shoulders with their fans in Essen this 

year, as well: The Formula 1 drivers Nico Hülkenberg and Heinz-Harald Frentzen 

offered anecdotes from the pit lane, the DTM Champion Marco Wittmann wrote 

autographs and the racing legend Hans-Joachim Stuck did not miss the opportunity 

to visit the fair either. Furthermore, the guests in Essen on the Preview Day 

included the Mercedes-Benz Motorsport Director Toto Wolff and his predecessor 

Norbert Haug. The latter was honoured with the "Golden Racing Driver's Shoe" 

within the framework of the Essen Motor Show. 

The Show Must Go On: The Essen Motor Show 2015 

The Essen Motor Show is Europe's leading fair for performance vehicles and 

Germany's annually staged automobile fair with the highest number of visitors. In 

the coming year, over 500 exhibitors will again present performance series vehicles, 

tuning, motorsport, classic cars and motorbikes at Messe Essen. The next Essen 

Motor Show will be open from November 28 to December 6, 2015. An exclusive 

Preview Day will already take place on November 27. 



"Thank You Essen" - Exhibitors' Opinions About the Essen Motor Show 2014 

 

Hermann Tomczyk, Sport President, ADAC ("General German Automobile 

Club"): 

"In the past ten days, the Essen Motor Show has again offered something for every 

visitor - from motorsport via tuning right up to classic vehicles. With our new 

booth concept in Hall 3, we have been able to make the visitors even more familiar 

with the entire ADAC motorsport world and have given them an all-round view of 

our motorsport and classic vehicle activities. The Essen Motor Show has developed 

well and I am already looking forward to 2015." 

 

Erwin Eigel, Aftermarket Division Manager, BBS GmbH: 

"During the Essen Motor Show, we have held a lot of exciting discussions with 

international customers and visitors to the fair. In particular, there was great interest 

in our innovations, such as the CI-R wheel design or the BBS Fanshop! Therefore, 

we are looking back on ten successful days and are thanking the visitors for the 

great interest." 

 

Christian Scheppach, Aftersales Manager for Germany, BMW Group: 

"In 2014, too, we were again able to use the Essen Motor Show in order to make 

our racing-oriented customers and visitors familiar with various innovations in the 

field of BMW M Performance accessories. Due to the presentation of the new 

BMW X4 and the BMW M4 as highlight vehicles in which the complete portfolio of 

BMW M Performance accessories was installed, we were able to arouse the 

enthusiasm of a very large number of interested visitors to the booth for BMW M 

Performance accessories. In this respect, the new exhaust system for the BMW M4 

and the butterfly valve exhaust system for the BMW X4 xDrive35i were particular 

highlights. Likewise, MINI met with great approval amongst the visitors not only 

with the Green Vivid accessories design line but also with the John Cooper Works 

Pro design line for the new MINI Cooper S. Precisely because of this positive 

response of the visitors and the press, the Essen Motor Show offers a first-class 

platform in order to present the subject of BMW M Performance accessories in an 

attention-grabbing form." 



 

Christian Drewske, Executive Partner, Drewske Tuning GmbH / Importer of 

FONDMETAL S.p.A.: 

"This year, we have considerably raised our commitment to the Essen Motor Show 

compared with the past years. On the largest exhibitor booth in Hall 2, we have 

presented six vehicles which have portrayed a cross-mix of the application 

possibilities with our programme of wheels. The response was overwhelming, not 

only from the B2B field but also from the B2C field. For 2015, we are now already 

contemplating enlarging our booth again." 

 

Dr. Jens Thiemer, Vice President Brand Communications Mercedes-Benz Cars, 

Daimler AG: 

"The Essen Motor Show has once more indicated to us how much people like our 

brand and our vehicles. Crowd-pullers were the Mercedes-AMG GT which gave its 

premiere at a German fair in Essen as well as the current World Champion's 

vehicle from Formula 1, the F1 W05 Hybrid 2014. With another 14 vehicle 

exhibits, our 'Mercedes FanWorld' covering 1,000 square metres provided an 

additional highlight for the visitors. During the trade visitor and public days, the 

Mercedes FanWorld Director Thomas Ebeling was, with the Mercedes Motorsport 

Director Toto Wolff and four Mercedes DTM drivers, also able to greet celebrity 

guests on our booth. Hardly any other fair in Germany brings so much motorsport 

competence together in ten days as the Essen Motor Show." 

 

Alexander Klett, Managing Director, EMMA GmbH: 

"The CarMediaWorld exhibitors ACV, Audio Design, Ground Zero, JVC, 

Kenwood and Pioneer have all profited from the very good start to the fair and 

from the continuous stream of visitors throughout the Essen Motor Show. The 

keen public and media interest in the exhibitors' portfolio shows that mobile 

infotainment, particularly the classic car audio for retrofitting, is an important fun 

and comfort component of the 'car as a total work of art'. We are leaving the fair 

venue in Essen in a correspondingly satisfied mood and are saying goodbye until 

next year!" 



 

Ralph Caba, Public Relations Director, Ford-Werke GmbH: 

"We are very satisfied with the response to our appearance at the Essen Motor 

Show. The particular orientation of the fair as well as the knowledgeable and 

enthusiastic public offer a wonderful platform for presenting our innovations. The 

German premiere of the new Ford Mustang was certainly one of the main 

attractions of the fair. We have experienced a great deal of enthusiasm and have 

received absolutely positive feedback from the visitors. - Thank you Essen." 

 

Stefan Beha, Project Manager for Fairs, Hankook Reifen Deutschland GmbH: 

"We are at the Essen Motor Show for the 19th time in succession. It is one of the 

most important fairs in Germany and, just like Hankook, a young, dynamic brand. 

We find the right target public in Essen. The visitors are very motorsport-oriented. 

That has been illustrated by the strong demand for our semi-slicks. Moreover, our 

concept tyres which gave their world premiere here and were developed by 

students at the University of Pforzheim have attracted an incredibly high number of 

people. We are now already looking forward to our anniversary next year." 

 

Dietmar Götz, Managing Director, Klima-Lounge: 

"This year, our appearance in the Classic & Prestige Salon at the Essen Motor Show 

was also characterised by 50 years of Lamborghini. One highlight on our booth was 

the Espada from 1969 in which Prince Rainier opened the Monaco Grand Prix at 

that time with his son Albert. In Essen, we have spanned the complete spectrum of 

the Lamborghini models from 1964 to 1985. The fascination for these classic 

automobiles is undiminished - that is also proven by the outstanding business deals 

here at the fair. Not only the vehicles but also particularly our garage systems for 

high-quality oldtimers were popular. In this case, we have once more profited from 

the absolutely international orientation of the Classic & Prestige Salon at the Essen 

Motor Show." 

 

 



Alena Toropchina, PR Director, Larte Design Tuning Company, Russia: 

"After our successful premiere in 2013, we have naturally been represented at the 

Essen Motor Show again this year - and are once more pleased about very good 

popularity. On our booth, we have greeted visitors primarily from Germany and 

the Netherlands but also from Russia. In addition, there were interesting contacts 

to international journalists. In 2014, attention focused primarily on our Mercedes 

Landrover Sport and on the Infinity QX80." 

 

Anja Wallstein, ThyssenKrupp Bilstein GmbH: 

“For us as a chassis manufacturer, the fair was very successful. The numerous 

visitors not only at the weekends but also during the week were very interested 

and we were able to hold a lot of high-quality and successful consultation 

discussions.” 

 

Harald Schmidtke, Managing Director, Verband der Automobil Tuner e. V. (VDAT 

- "Association of Automobile Tuners"): 

"It is beyond doubt that digital information search is playing a major role in today's 

times. However, the force of attraction of the Essen Motor Show which has again 

counted well over 300,000 visitors this year is also proving that automobile 

fascination is actually experienced not only in the Internet but also 'live' by visiting 

the fair. We are looking forward to next year." 
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